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ABSTRACT

Zakat collection in Indonesia remains sluggish growth compared to its potential of collection as
majority of Indonesian population are Muslim. This study aims to analyze and show the influence
of knowledge of Zakat, religiosity, institutional image, and transparency towards the intention of
government civil servant to pay Zakat profession in Bengkalis town, Riau province, Indonesia.
This study employs descriptive quantitative methods with primary and secondary data sources
such as questionnaires and literature. The population of this study is all government civil servant
registered in Bengkalis town in 2021 of 6,752 people. Sampling approach undertakes an
incidental technique with sample measurements using the Yamane formula to obtain a sample of
378 people. The data analysis technique undergoes multiple linear regressions using SPSS
software. The results of this study indicate that knowledge of Zakat, religiosity, institutional
image, and transparency positively and significantly affect the government civil servant’s
intention to pay Zakat profession. Religiosity is the dominant factor influencing the intention of
government civil servant in paying Zakat profession. This study complements the existing theory.
Practically it can be used as reference material for Zakat management institutions in increasing
muzakki s intention in paying Zakat.
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INTRODUCTION

Zakat is essential in restoring the national
economy because it is one of the sharia
social and financial instruments. Moreover,
Indonesia is a country that has the largest
Muslim population in the world, so it has
excellent potential to collect Zakat funds
from various sectors, amounted to IDR 233.8
trillion per year (Puskaz BAZNAS, 2021).
The potential of Zakat is dominated by the
income Zakat sector, around IDR 139.07
trillion (Puskaz BAZNAS, 2021). However,
the target for collecting Zakat funds by
BAZNAS is IDR 26 trillion in 2022 (Puskaz
BAZNAS, 2021). This shows a considerable

gap between the target and the potential for
collecting Zakat funds.

Zakat income is the sector with the
most significant potential in collecting Zakat
funds. One of the Zakat income sectors
comes from the government civil servant.
The number of government civil servant in
Indonesia as of June 2022 has recorded at
4,344,552 people, of which 92% (3,992,766
people) come from civil servants, and 8%
(351,786 people) come from government
employees with work agreements (BKN,
2022). However, with many governments’
civil.  servants, collecting Zakat on
government civil servant still has pros and
cons. In addition, several regions have local
regulations regarding collecting Zakat for
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the Muslim government civil servant.
Regardless of these rules or regulations, the
problem is how to attract the intention of
government civil servant in paying
professional Zakat, even though Zakat is a
pillar of Islam that must be fulfilled for
people who can afford it. However, there are
still government civil servants who still need
to pay professional Zakat for various
reasons.

The intention of government civil
servant, such as muzakki, in paying Zakat is
vital in collecting Zakat funds; the higher the
muzakki’s intention in paying Zakat, the
greater the Zakat funds that will be collected.
Many aspects, including knowledge of
Zakat, religiosity, institutional images, and
transparency, can influence muzakki’s
intention in paying Zakat. Studies on
muzakki’s intention in paying Zakat have
been carried out by Andam & Osman
(2019); Widiyanto et al. (2019); Bulutoding
et al. (2020); Kasri & Yuniar (2021);
Rehman et al. (2021); Sadallah et al. (2022),
but none of these studies discussed about
aspects of knowledge of Zakat, religiosity,
institutional image, and transparency.

The level of knowledge of Zakat in
Indonesia in 2022 has increased by 8.48
points from 2020 to 75.26. Furthermore, it is
included in the medium or moderate
category (Puskaz BAZNAS, 2022). This
shows that the Indonesian Muslim
community is starting to understand Zakat.
A study on the influence of knowledge of
Zakat on muzakki’s intention in paying Zakat
has been carried out by Nur & Zulfahmi
(2018); Hamzah & Kurniawan (2020); Saad
et al. (2020); Yusfiarto et al. (2020); Athar &
Arif  (2021); Pakpahan et al. (2021);
Rosalinda et al. (2021); Abdullah et al.
(2022); Amma & Rifa’i (2022); Fitriyani &
Irkhami (2022); Hussain et al. (2022);
Katman et al. (2022); Suyadi et al. (2022);
Santoso et al. (2023), but this study has
different results and does not examine
aspects of religiosity, institutional image,

and transparency. Furthermore, a study on
the influence of religiosity on muzakki’s
intention in paying Zakat has been carried
out by Mazni Abdullah & Sapiei (2018);
Mulyana et al. (2018); Mirawati (2019);
Pristi & Setiawan (2019); Setiawan (2019);
Tho’in & Marimin (2019); Ayuningtyas &
Sari (2020); Alfriani et al. (2022), however,
this study has different results and does not
examine aspects of knowledge of Zakat,
institutional image, and transparency.

A study on the effect of institutional
image on muzakki’s intention in paying
Zakat was conducted by Pangiuk et al.
(2017); Aningsih (2019); Muawanah (2019);
Sofiyani & Kristiyono (2021), but this study
has different results and does not examine
aspects of knowledge of Zakat, religiosity,
and transparency. Then a study regarding the
effect of transparency on muzakki’s intention
in paying Zakat was carried out by Fikri &
Najib (2021); Hildawati et al. (2021); Kabib
et al. (2021); Putri et al. (2022);
Muroqobatullah & Zamzami (2022); Salman
(2022), but this study has different results
and does not examine aspects of knowledge
of Zakat, religiosity, and institutional image.
Based on the facts in the literature, this study
has a different position from previous
studies, so it is crucial to study these four
aspects in influencing the intention of
government civil servant to pay Zakat
profession. Then with different data and
samples, this study has a novelty from
previous studies. Therefore, this study aims
to analyze and show the influence of
knowledge of Zakat, religiosity, institutional
image, and transparency on the government
civil servant’s intention in paying Zakat
profession.

LITERATURE REVIEW

Theory of Behavior

Behavior is part of an individual’s dynamic
psychology, which can be identified through
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the causes and effects of a situation in the
surrounding environment, which is poured
out in the form of imagination,
communication, and physical activity
(Woodruff, 1949). Forms of behavior consist
of needs, motivation, search, intention,
perception,  decision, use,  adoption,
satisfaction, sensitivity, evaluation, loyalty,
and word of mouth (Fauzan et al., 2022).
When interpreting a behavior, the theory of
planned behavior is often used as the
fundamental theory (Bashir et al., 2019). The
theory of planned behavior can be used to
predict whether a person will perform or not
perform a behavior (Ajzen, 2020). The
theory of planned behavior uses three forms
as models of behavior objects: attitudes
toward behavior, individual habits, and
feelings about the ability to control
everything that affects when one wants to do
that behavior (Mahyarni, 2013). However,
according to Ajzen (1985), planned behavior
consists of behavior, behavioral intentions,
attitudes, and beliefs.

Zakat

Zakat is a right that must be removed from
one’s assets if it meets the conditions
specified in Islam (Atabik, 2015). Zakat is
included in the pillars of Islam, which must
be fulfilled by Muslims who have the ability
in terms of assets (Hendarsyah, 2013;
Mehilda et al., 2021). Zakat is a basic form
of the practice of a Muslim towards Allah as
well as a form of concern for fellow human
beings (Ishak, 2012). This illustrates that
Zakat has two dimensions of value: the
vertical dimension, the form of obedience to
Allah, and the horizontal dimension, the
obligation and concern for fellow human
beings (Saputra, 2020).

Zakat on income is often referred to
as Zakat profession, which is part of Zakat
mal, where assets are derived from income
or regular income from a job that does not
violate Islamic law and must pay Zakat

(BAZNAS, 2022). The obligation to pay
professional Zakat is if a person’s income
has reached the Zakat nishab of 85 grams of
gold per year. However, in practice, it can be
paid monthly, according to the monthly
nishab, which is 85 grams of gold divided by
12 (BAZNAS, 2022).

Allah has ordered the obligation to
pay Zakat in the Al-Quran Surah At-Taubah
(9) verse 103 (Mushaf 2022), which reads
iy e w855 e“x-x‘ il e-eiﬁ‘ O KES

e gaan 415 261 (8L i la G) Zke
Meaning: “Take Zakat from some of their
property; with that Zakat, you clean and
purify them and pray for them. Verily, your
prayer is a reassurance for their souls, and
Allah is All-Hearing, All-Knowing. ”

Intention

Intention is an individual’s tendency to focus
on an object that is attractive to them, and
there are influences from within and outside
of an individual (Pahala et al., 2021).
According to Fauzan et al. (2022), intention
is an individual’s tendency to focus on
something that makes them attractive,
resulting in a decision. Strong intention leads
to involvement in a particular behavior
because there are motivational factors in
carrying out the behavior (Ajzen, 1991).
Intention indicators include attention,
interest, desire, and belief (Ayuningtyas &
Sari, 2020; Haki, 2020; Lucas & Britt, 2011;
Mulyana et al., 2018; Nur’aini & Ridla,
2015; Pangiuk et al.,, 2017; Sofiyani &
Kristiyono, 2021).

Knowledge

Knowledge in Islam is known as al-ilmu,
which comes from Allah’s revelation to
know Allah and knowledge that humans
obtain through practice, rationality, and
intuition (Nur & Zulfahmi, 2018). However,
on the other hand, knowledge has a more
general dimension than science, where
everything known to humans through the
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senses can be categorized as knowledge,
whether it has been tested for truth and can
be explained systematically or not. While
science has a more specific meaning, all that
is known by humans whose truth has been
tested can systematically be arranged so that
it is easy to explain and understand (Amma
& Rifa’i, 2022). Knowledge of Zakat is an
understanding of a reality obtained from
experience, social influence, and education
about Zakat and the purpose and benefits of
Zakat (Amma & Rifa’i, 2022; Rosalinda et
al., 2021). Knowledge of Zakat indicators
consist of understanding or knowing,
awareness, and experience (Annas et al.,
2022; Hamzah & Kurniawan, 2020).

Religiosity

Religiosity is a spiritual expression of a
person related to belief systems, values,
applicable laws, and rituals (Setiawan,
2019). Religiosity can be described as an
individual relationship with the creator,
namely Allah, and carrying out orders and
avoiding prohibitions from Allah, which are
associated with faith, sharia, and morals or
other terms, namely faith, Islam, and ihsan
which are based on the Al-Quran and Hadith
(Muhaimin, 2021; Suryadi & Hayat, 2020).
Based on the Al-Quran, religiosity has three
basic concepts, namely carrying out Islamic
teachings in totality (kaffah), Islamic
teachings covering all aspects of life
(kamal), having practices vertically (Allah)
and horizontally (fellow human beings)
(Alfriani et al., 2022). Religious indicators
consist of beliefs, religious practices,
experiences, religious knowledge, and
consequences (Annas et al., 2022;
Ayuningtyas & Sari, 2020; Glock & Stark,
1965; Martin & Stack, 1983; Mulyana et al.,
2018; Nur’aini & Ridla, 2015; Suhartini et
al., 2021).

Institutional Image

Image is an impression a person gets based
on his knowledge and experience of an
object, thus giving birth to a perception
(Muawanah, 2019; Pangiuk et al., 2017).
The image makes a sign of an object against
another tangible object by changing
information at any time, so that information
obtained from other objects can be
accounted for (Haki, 2020). Institutional
image is a person’s impression or perception
of the reality of an institution that arises
from his knowledge and experience
(Muawanah, 2019). Image is an essential
asset for an institution because a good image
can support and advance an institution
(Pangiuk et al., 2017). Institutional image
indicators include personality, reputation,
values, and identity (Haki, 2020; Nur’aini &
Ridla, 2015; Pangiuk et al., 2017; Sofiyani &
Kristiyono, 2021; Yazid, 2017).

Transparency

Transparency is an institution or company’s
openness in preparing, planning,
implementing, and reporting finances to
internal and external parties
(Murogobatullah &  Zamzami, 2022).
Transparency is carried out to provide honest
and open financial information to the public,
donors, and related organizations, who have
the right to know thoroughly (Hasrina et al.,
2019). The disclosure of information
concerns aspects of institutional and
financial policies so that the public can trust
a Zakat institution and use it for decision-
making (Putri et al., 2022). Transparency
indicators consist of availability, regulatory
framework, openness, and clarity (Mukhibad
et al, 2019; Putri et al, 2022
Schnackenberg & Tomlinson, 2016).

Hypothesis Development

The level of one’s knowledge about
something has a relationship with his
behavior. When a person knows Zakat, it has
the potential to influence his intention in
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paying Zakat. Studies on the effect of
knowledge of Zakat on muzakki’s intention
in paying Zakat have been studied by Nur &
Zulfahmi (2018); Sedjati et al. (2018);
Nugroho & Nurkhin (2019); Haki (2020);
Hamzah & Kurniawan (2020); Saad et al.
(2020); Pakpahan et al. (2021); Prastyo et al.
(2021); Rosalinda et al. (2021); Amma &
Rifa’i (2022); Annas et al. (2022); Fitriyani
& Irkhami (2022); Ghoni et al. (2022);
Katman et al. (2022); Suyadi et al. (2022);
Santoso et al. (2023) found that knowledge
of Zakat positively and significantly affects
muzakki’s intention in paying Zakat. Based
on this, the hypothesis can be developed
(Hi1): knowledge of Zakat positively and
significantly affects the government civil
servant’s intention in paying Zakat of the
profession.

The level of one’s religiosity can
describe his behavior in everyday life. Zakat
is one of the obligations for Muslims who
can fulfill it so that the existence of
religiosity in a person can affect his intention
in paying Zakat. Studies on the influence of
religiosity on muzakki’s intention in paying
Zakat have been studied by Nur’aini & Ridla
(2015); Yazid (2017); Mazni Abdullah &
Sapiei (2018); Mulyana et al. (2018); Sedjati
et al. (2018); Jayanto & Munawaroh (2019);
Mirawati (2019); Mukhibad et al. (2019);
Pristi & Setiawan (2019); Setiawan (2019);
Tho’in & Marimin (2019); Prastyo et al.
(2021); Alfriani et al. (2022); Annas et al.
(2022); Ghoni et al. (2022); Harmaini et al.
(2022); Lestari et al. (2022), states that
religiosity positively and significantly affects
muzakki’s intention in paying Zakat. Based
on this, the hypothesis can be developed
(H2): religiosity positively and significantly
affects the government civil servant’s
intention in paying Zakat of the profession.

The image of an institution is an
external factor in influencing a person’s
behavior. When the image of a Zakat
institution is good, it can influence
someone’s intention in paying Zakat. Studies

on the influence of institutional image on
muzakki’s intention in paying Zakat have
been studied by Pangiuk et al. (2017); Yazid
(2017); Aningsih (2019); Muawanah (2019);
Haki (2020) found that institutional image
positively and significantly affects muzakki’s
intention in paying Zakat. Based on this, the
hypothesis can be developed (H3):
institutional image positively  and
significantly affects the government civil
servant’s intention in paying Zakat of the
profession.

The transparency of an institution is
also an external factor in influencing a
person’s behavior. When a Zakat institution
is transparent in its financial management, it
can influence someone’s intention in paying
Zakat. Studies on the effect of transparency
on muzakki’s intention in paying Zakat have
been studied by Jayanto & Munawaroh
(2019); Mukhibad et al. (2019); Alfitrah et
al. (2021); Fikri & Najib (2021); Hildawati
et al. (2021); Lestari et al. (2022);
Muroqgobatullah & Zamzami (2022); Salman
(2022), states that transparency positively
and significantly affects muzakki’s intention
in paying Zakat. Based on this, the
hypothesis can be developed (Ha):
transparency positively and significantly
affects the government civil servant’s
intention in paying Zakat of the profession.

METHODOLOGY

This study was conducted in Bengkalis
town, Riau province, Indonesia. This study
employs a descriptive quantitative method.
The population of this study is all
government civil servant registered as
government civil servant with the Bengkalis
local government. Population approaches in
2021, accounted for 6,752 people (BKPP,
2022). Where an incidental technique with
sample measurements using the Yamane
(1968) formula to obtain a sample of 378
people. Data  collection  techniques
undertakes primary data in the form of
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questionnaires and secondary data in the
form of literature. The data analysis
technique  generates  multiple  linear
regressions with the help of SPSS software.
However, Dbefore testing the validity,
reliability, and classical assumptions, after
that, testing the hypothesis and the
determinant coefficient was also conducted.

RESULT

Demographic of Respondent

Based on the collected questionnaires, a total
of 378 respondents, were obtained. The
amount of data corresponds to the number of
samples that had been determined previously
because all respondents filled out and
returned the questionnaires. The data is
processed based on the characteristics of the
respondents, namely gender, age, education
level, and years of service. Based on gender,
it can be explained that there were 154 male
respondents (40.74%) and 224 female
respondents (59.26%). Based on the age
range, it can be explained that the number of
respondents aged 21 to 30 years was 104
people (27.51%), the age range from 31 to
40 years was 129 people (34.13%), and the
age range was 41 to 50 years was 145 people
(38,36%). Based on the level of education, it
can be explained that the number of
respondents who graduated from high school
or equivalent was 52 people (13.76%), 113
diploma people (29.89%), 193 bachelor
people (51.06%), and 20 postgraduate
people (5.29%). Based on years of service, it
can be explained that the number of
respondents with years of service 0 to 5
years does not exist, 6 to 10 years as many
as 51 people (13.49%), 11 to 15 years 184
people (48.68%), 16 to 20 years 108 people
(28.57%), and over 20 years 35 people
(9.26%).

Descriptive Statistics

Based on the results of descriptive statistical
tests, knowledge of Zakat obtained an
average value of 35.46 and a standard
deviation of 3.956. Religiosity obtained an
average value of 42.02 and a standard
deviation of 7.369. Institutional image
obtained an average value of 35.71 and a
standard deviation of 4.967. Transparency
obtained an average value of 35.88 and a
standard deviation of 3.160. Intention
obtained an average value of 28.40 and a
standard deviation of 5.899. This value
indicates a good data distribution because
the average value is greater than the standard
deviation value.

Validity

Validity testing is tested to see whether the
data is valid by comparing the value of r-stat
with r-table; if r-stat > r-table, then the data
is valid, otherwise invalid. The number of
samples is 378, and the significance value is
5%, so the r-table value is 0.101. Based on
all statement items from the validity test,
knowledge of Zakat has the lowest r-stat
value of 0.345, and the highest r-stat value is
0.793. Religiosity has the lowest r-stat value
of 0.629, and the highest r-stat value is
0.976. Institutional image has the lowest r-
stat value of 0.458, and the highest r-stat
value is 0.975. Transparency has the lowest
r-stat value of 0.606, and the highest r-stat
value is 0.942. Intention has the lowest r-stat
value of 0.759, and the highest r-stat value is
0.933. The questionnaire data is valid for all
r-stat values of variables > r-table (0.101).

Reliability

Reliability testing is carried out to see
whether the data is reliable by comparing
Cronbach’s alpha value with 0.6; if
Cronbach’s alpha value is > 0.6, then the
data is reliable; otherwise not reliable. Based
on the reliability test, Cronbach’s alpha
value for knowledge of Zakat is 0.773,
religiosity is 0.948, the institutional image is
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0.940, transparency is 0.835, and intention is
0.949. All Cronbach’s alpha values are >
0.6, so the questionnaire data is reliable.

Normal P-P Plot of Regression Standardized Residual
Dependent Variable: Y Interest

Expected Cum Prob

Observed Cum Prob

Figure 1 Normal P-P Plot

Source: primary data (processed)

Normality

The normality test is carried out in two
ways: the Kolmogorov-Smirnov test and the
normal P-P plot test. Based on the
Kolmogorov-Smirnov test, a significance
value of 0.673 was obtained, and the value is
> 0.05. Based on the normal P-P Plot test
(Figure 1), it can be seen that the points
(plot) spread following a diagonal line. Both
tests show that the data is normally
distributed.

Linearity

The linearity test is used to determine
whether two variables have a linear
relationship; if the linearity value is > 0.05,
then there is a linear relationship between
the two variables; otherwise, it is not linear.
Based on the linearity test, the linearity value
was obtained between knowledge of Zakat
and intention of 742.923, religiosity with an
intention of 725.923, institutional image
with an intention of 13613.482, and
transparency with an intention of 5225.499.
The four values are > 0.05, so the four
variables have a linear relationship with the
variable of intention.

Heteroscedasticity

Heteroscedasticity testing was tested to
determine whether the variables have the
same variance. If the significance value is >
0.05, then no symptoms of heteroscedasticity
occur, otherwise, heteroscedasticity
symptoms occur. Based on the Glejser test,
the significance value of knowledge of Zakat
is 0.377, religiosity is 0.141, the institutional
image is 0.699, and transparency is 0.724.
These four values are > 0.05, so there are no
symptoms of heteroscedasticity.

Multicollinearity

Multicollinearity testing is tested to
determine whether there is a close
relationship between independent variables.
If the tolerance value is > 0.1 and VIF < 10,
then multicollinearity does not occur;
otherwise, multicollinearity occurs. The
results of the multicollinearity test show that
knowledge of Zakat has a tolerance value of
0.269 and VIF of 3.716. Religiosity has a
tolerance value of 0.307 and VIF of 3.256.
Institutional image has a tolerance value of
0.431 and a VIF of 2.320. Transparency has
a tolerance value of 0.782 and a VIF of
1.279. Each variable has a tolerance value >
0.1 and VIF < 10, so there is no
multicollinearity.

Hypothesis Test

Hypothesis testing is tested using the t-test to
see partially whether the independent
variable has an influence or not on the
dependent variable; by comparing the t-stat
with the t-table and the significance value, it
is known that the t-table value is 1.966. The
F-test is used to see simultaneously whether
the independent variable has an influence or
not on the dependent variable; by comparing
the F-stat value with F-table and the
significance value, it is known that the F-
table wvalue is 2.40. The determinant
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coefficient test is used to see how much the
percentage of the independent variable
influences the dependent variable.
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Table 1 Hypothesis Test Results

Model Coefficient T/F Sig. R Square
Knowledge of Zakat (X1) = Intention 5.414 87.001 0.031 0.516
Religiosity (X2) - Intention 7.090 226.746 0.033 0.887
Institutional Image (X3) = Intention 5.675 144.931 0.040 0.733
Transparency (X4) = Intention 1.021 22.331 0.021 0.800

X1, X2, X3, X4 = Intention - 53254.923 | 0.000 0.998

Source: primary data (processed)

Table 1 shows that knowledge of
Zakat (X1) -> intention has a coefficient
value of 5.414, t-stat 87.001, sig. 0.031,
and R Square 0.516. T-stat value (87.001)
> t-table (1.966), sig. (0.031) < 0.05, and
the coefficient is positive, so the
hypothesis (Hi1) is accepted. Religiosity
(X2) - intention has a coefficient value of
7.090, t-stat 226.746, sig. 0.033, and R
Square 0.887. T-stat value (226.746) > t-
table (1.966), sig. (0.033) < 0.05, and the
coefficient is positive, so the hypothesis
(H2) is accepted. Institutional image (X3)
- intention has a coefficient value of
5.675, t-stat 144.931, sig. 0.040, and R
Square 0.733. T-stat value (144.931) > t-
table (1.966), sig. (0.040) < 0.05, and the
coefficient is positive, so the hypothesis
(Hs3) is accepted. Transparency (X4) -
intention has a coefficient value of 1.021,
t-stat 22.331, sig. 0.021, and R Square
0.800. T-stat value (22.331) > t-table
(1.966), sig. (0.021) < 0.05, and the
coefficient is positive, so the hypothesis
(Hs) is accepted. X1, X2, X3, X4 >
intention has a value of F-stat 53254.923,
sig. 0.000, and R Square 0.998. F-stat
value (53254.923) > F-table (2.40), sig.
(0.000) <  0.05, meaning  that
simultaneously  knowledge of Zakat,
religiosity,  institutional image, and
transparency have a significant effect on
the government civil servant’s intention in
paying Zakat profession, with a significant
influence of 99.8%.

The Effect of Knowledge of Zakat on
Intention

The results of this study indicate that the
hypothesis (H1) is accepted; meaning that
knowledge of Zakat positively and
significantly affects the government civil
servant’s intention in paying Zakat
profession. This indicates that the higher
the knowledge of government civil servant
regarding Zakat, the higher their intention
in paying Zakat profession, the lower the
knowledge of government civil servant
regarding Zakat, the lower their intention
in paying Zakat profession. Knowledge of
Zakat’s effect on the government civil
servant’s intention in paying Zakat
profession is 51.6 percent. This illustrates
that the effect is in the medium category.
According to the theory of behavior, a
person’s behavior can change for any
reason, one of which is knowledge. Zakat
benefits the giver of Zakat (muzakki) and
those who receive it (mustahig). Zakat is
an obligation for Muslims who are able
and, on the other hand, will not become
poor for those who pay Zakat, especially
Zakat profession. This knowledge and
others regarding Zakat can attract the
government civil servant’s intention in
paying Zakat profession. The results of this
study are supported by the study of Nur &
Zulfahmi (2018); Sedjati et al. (2018);
Nugroho & Nurkhin (2019); Haki (2020);
Hamzah & Kurniawan (2020); Saad et al.
(2020); Pakpahan et al. (2021); Prastyo et
al. (2021); Rosalinda et al. (2021); Amma
& Rifa’i (2022); Annas et al. (2022);
Fitriyani & Irkhami (2022); Ghoni et al.
(2022); Katman et al. (2022); Suyadi et al.
(2022); Santoso et al. (2023), found that
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knowledge of Zakat positively and
significantly affects muzakki’s intention in
paying Zakat. However, the results of this
study are in contrast to the study conducted
by Athar & Arif (2021); Muhammad
Abdullah et al. (2022); Harmaini et al.
(2022); Mubarok & Safitri (2022); Putra
& Lestari (2022), found that knowledge of
Zakat does not affect muzakki’s intention
in paying Zakat.

The Effect of Religiosity on Intention

The results of this study indicate that the
hypothesis (Hz) is accepted; meaning that
religiosity positively and significantly
affects the government civil servant’s
intention in paying Zakat profession. This
indicates that the higher the religiosity of
the government civil servant, the higher
their intention in paying Zakat profession,
the lower the level of religiosity of the
government civil servant, the lower their
intention in paying Zakat profession. The
influence of religiosity on the government
civil servant’s intention in paying Zakat
profession is 88.7 percent. This illustrates
that the influence in the category is
powerful. According to the theory of
behavior, a person’s behavior can change
for any reason, one of which is religiosity.
Zakat is an order from Allah that capable
Muslims must fulfill with a high level of
religiosity; someone cannot ignore Allah’s
commandment so that a desire or intention
arises from within his heart to pay Zakat as
worship to Allah and concern for fellow
human beings. Therefore, the level of
religiosity of the government civil servant
can influence their intention in paying
Zakat profession. The results of this study
are supported by the study of Nur’aini &
Ridla (2015); Yazid (2017); Mazni
Abdullah & Sapiei (2018); Mulyana et al.
(2018); Sedjati et al. (2018); Jayanto &
Munawaroh (2019); Mirawati (2019);
Mukhibad et al. (2019); Pristi & Setiawan
(2019); Setiawan (2019); Tho’in &
Marimin (2019); Prastyo et al. (2021);
Alfriani et al. (2022); Annas et al. (2022);
Ghoni et al. (2022); Harmaini et al. (2022);

Lestari et al. (2022), found that religiosity
positively and  significantly  affects
muzakki’s intention in paying Zakat.
However, the results of this study are in
contrast to a study conducted by Nugroho
& Nurkhin (2019); Ayuningtyas & Sari
(2020); Alfitrah et al. (2021); Mubarok &
Safitri (2022), found that religiosity does
not affect muzakki’s intention in paying
Zakat.

The Effect of Institutional Image on
Intention

The results of this study indicate that the
hypothesis (Hz) is accepted; meaning that
the image of Zakat institutions positively
and significantly affects the government
civil servant’s intention in paying Zakat
profession. This indicates that the better
the image of the Zakat institution, the
government civil servant’s intention in
paying Zakat profession, the worse the
image of Zakat institutions, the lower the
intention of government civil servants in
paying Zakat profession. The effect of
institutional image on the government civil
servant’s intention in paying Zakat
profession is 73.3 percent. This illustrates
that the influence is in a strong category.
The behavioral theory states that a person’s
behavior can change due to external
factors, one of which is the image of the
institution. Someone will be attracted to an
institution if it has a good image; it has
become essential to human behavior
because humans tend to do good things.
Therefore, the image of a Zakat institution
can influence the government civil
servant’s intention in paying Zakat
profession. The results of this study are
supported by the study of Pangiuk et al.
(2017); Yazid (2017); Aningsih (2019);
Muawanah (2019); Haki (2020), found that
institutional image had a positive and
significant effect on muzakki’s intention in
paying Zakat. However, the results of this
study are in contrast to a study conducted
by Nur’aini & Ridla (2015); Sofiyani &
Kristiyono (2021), found that institutional
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image does not affect muzakki’s intention
in paying Zakat.

The Effect of Transparency on Intention

The results of this study indicate that the
hypothesis (Hs) is accepted; meaning that
the transparency of Zakat institutions
positively and significantly affects the
government civil servant’s intention in
paying Zakat profession. This indicates
that the better the transparency of Zakat
institutions, the higher the government
civil servant’s intention in paying Zakat
profession, the poorer the transparency of
the Zakat institution, the lower the
government civil servant’s intention in
paying Zakat profession. The effect of
transparency on the government civil
servant’s intention in paying Zakat
profession is 80 percent. This illustrates
that the influence is in a strong category.
The behavioral theory states that a person’s
behavior can change due to external
factors, one of which is transparency.
Transparency is related to openness and
honesty; when there is openness and
honesty in an institution, someone will be
interested in participating. Therefore, the
transparency of Zakat institutions is crucial
because it can the government civil
servant’s intention in paying Zakat
profession. The results of this study are
supported by the study of Jayanto &
Munawaroh (2019); Mukhibad et al.
(2019); Alfitrah et al. (2021); Fikri &
Najib (2021); Hildawati et al. (2021);
Lestari et al. (2022); Muroqobatullah &
Zamzami (2022); Salman (2022), found
that  transparency  positively  and
significantly affects muzakki’s intention in
paying Zakat. However, the results of this
study are in contrast to a study conducted
by Kabib et al. (2021); Putra & Lestari
(2022); Putri et al. (2022), found that
transparency does not affect muzakki’s
intention in paying Zakat.

CONCLUSION

The results of this study show that partial
knowledge of Zakat, religiosity,
institutional image, and transparency
positively and significantly affects the
government civil servant’s intention in
paying Zakat profession. Religiosity is the
most dominant factor in influencing the
government civil servant’s intention in
paying Zakat of the profession, with a
significant influence of 88.7 percent.
Simultaneously knowledge of Zakat,
religiosity, institutional image, and
transparency significantly affect the
government civil servant’s intention in
paying Zakat profession, with a significant
influence of 99.8 percent. This study can
complement the existing theory. Practically
it can be used as reference material for
Zakat  management institutions in
increasing muzakki’s intention in paying
Zakat in terms of knowledge of Zakat,
religiosity, institutional image, and
transparency. This study has limitations,
both in terms of variables and samples.
Further studies need to be carried out to
produce a complete study. It is hoped that
further studies can add to the factors that
influence muzakki’s intention in paying
Zakat, such as accountability, income
level, service quality, trust, and financial
technology. Then the sample size needs to
be expanded to avoid biased results. For
Zakat management institutions, it can
improve socialization regarding Zakat so
that people’s knowledge about Zakat is
getting better. Then Zakat management
institutions are also expected to improve
the image and transparency of institutions
because these factors can influence
muzakki’s intention in paying Zakat.

REFERENCES

Abdullah, Mazni, & Sapiei, N. S. (2018).
Do religiosity, gender and
educational background influence
Zakat compliance? The case of



88

International Journal of Zakat Vol. 8(1) 2023 page 77-94

Malaysia. International Journal of
Social Economics, 45(8), 1250-
1264. https://doi.org/10.1108/1JSE-
03-2017-0091

Abdullah, Muhammad, Malihah, L.,

Ajzen,

Ajzen,

Ajzen,

Budiman, M. A., & Karimah, H.
(2022). Faktor-Faktor Yang
Mempengaruh Minat Masyarakat
Membayar Zakat Profesi Pada
BAZNAS Kabupaten  Tapin.
Inovasi  Pembangunan:  Jurnal
Kelitbangan,  10(3), 293-308.
https://jurnal.balitbangda.lampungp
rov.go.id/index.php/jip/article/view
/319

I. (1985). From Intentions to
Actions: A Theory of Planned
Behavior. In Action Control (pp.
11-39). Springer Berlin
Heidelberg.
https://doi.org/10.1007/978-3-642-
69746-3_2

I. (1991). The theory of planned
behavior. Organizational Behavior
and Human Decision Processes,
50(2), 179-211.
https://doi.org/10.1016/0749-
5978(91)90020-T

I. (2020). The theory of planned
behavior: Frequently asked
questions. Human Behavior and
Emerging Technologies, 2(4), 314—
324,
https://doi.org/10.1002/hbe2.195

Alfitrah, R., Nurlina, N., & Salman, M.

(2021). Faktor-faktor Yang
Mempengaruhi  Minat  MuzakKki
Membayar Zakat di Badan Baitul
Mal Kota Langsa. Jurnal Samudra
Ekonomika, 5(2), 187-196.
https://doi.org/10.33059/jse.v5i2.42
78

Alfriani, N. A., Fauzi, A., & Mardi, M.

(2022). Analysis Of Factors In
Affecting Muzakki’s Interest In
Paying Professional Zakat For Civil
Servants At The Kanwil Of The
Ministry Of Religion DKI Jakarta.
International Journal of
Multidisciplinary Research and

Literature, 1(5), 573-584.
http://ijomral.esc-
id.org/index.php/home/article/view/
80

Amma, T., & Rifa’i, M. A. (2022).
Knowledge as A Factor That
Affects The Validity and Interest in
Carrying out Islamic  Law.
Nazhruna: Jurnal  Pendidikan
Islam, 5(2), 843-851.
https://www.e-
journal.ikhac.ac.id/index.php/NAZ
HRUNA/article/view/2337

Andam, A. C., & Osman, A. Z. (2019).
Determinants of intention to give
Zakat on employment income.
Journal of Islamic Accounting and
Business Research, 10(4), 528-545.
https://doi.org/10.1108/JIABR-08-
2016-0097

Aningsih, 1. (2019). Pengaruh Pendapatan,
Citra Lembaga, Kualitas Pelayanan
Terhadap Minat Membayar Zakat
Maal melalui LAZ-UQ Jombang.
Jurnal Ekonomika Dan Bisnis
Islam, 2(3), 99-109.
https://ejournal.unesa.ac.id/index.p
hp/jei/article/view/29781

Annas, M., Munawir, M., & Solihin, I. B.
(2022).  Pengaruh  Pendapatan,
Religiusitas Dan  Pengetahuan
Zakat Warga NU Desa Kesilir
Kecamatan Siliragung Kabupaten
Banyuwangi  Terhadap  Minat
Membayar Zakat Melalui
LAZISNU. JPSDa: Jurnal
Perbankan Syariah Darussalam,
2(1), 72-87.
https://ejournal.iaida.ac.id/index.ph
p/JPSDa/article/view/1291/

Atabik, A. (2015). Manajemen
Pengelolaan Zakat Yang Efektif Di
Era Kontemporer. Ziswaf: Jurnal
Zakat Dan Wakaf, 2(1), 40-62.
https://journal.iainkudus.ac.id/index
.php/Ziswaf/article/view/1535

Athar, M. D. Al, & Arif, M. N. R. Al
(2021). The Intention of Millennial
Generation in Paying Zakat through
Digital Payments. International



Zakaria Batubara, Faruqg Baihaki Muhammad, Decky Hendarsyah, Ali Ambar, Akhmad Affandi Mahfudz

Journal of Islamic Business and
Economics (IJIBEC), 5(1), 38-47.
https://doi.org/10.28918/ijibec.v5il.
3675

Ayuningtyas, R. D., & Sari, R. L. (2020).
Analisis Minat Muzakki Membayar
Zakat di Badan Amil Zakat
Nasional (Baznas) Kota Semarang.
AKSES: Jurnal Ekonomi Dan

Bisnis, 15(1), 45-54,
https://doi.org/10.31942/akses.v15i
1.3360

Bashir, S., Khwaja, M. G., Turi, J. A, &
Toheed, H. (2019). Extension of
planned behavioral theory to
consumer behaviors in green hotel.

Heliyon, 5(12), e02974.
https://doi.org/10.1016/j.heliyon.20
19.e02974

BAZNAS. (2022). Zakat Penghasilan.
Baznas.Go.ld.
https://baznas.go.id/Zakatpenghasil
an

BKN. (2022). Buku Statistik Aparatur Sipil
Negara Juni  2022. Badan
Kepegawaian Negara.
https://www.bkn.go.id/unggahan/20
22/08/STATISTIK-ASN-Jun-

2022.pdf
BKPP. (2022). Statistik PNS Pemerintah
Kabupaten Bengkalis.

Bkpp.Bengkaliskab.Go.ld.
https://bkpp.bengkaliskab.go.id/stat
istik

Bulutoding, L., Alwi, Z., &
Dwiayuparmitasari, R. (2020).
Akhlag of Zakat Behavior among
Determinant Factors of Intention in
Malaysia: A Perspective of Prophet
Muhammad Tradition. Journal of
Advanced Research in Dynamical
and Control Systems, 12(6), 902—
912.
https://jardcs.org/abstract.php?id=4
943

Fauzan, R., A’yun, K., Hendarsyah, D.,
Nugroho, A. P., Nugroho, L.,
Nuraeni, E., Zulfikar, M., Ernayani,
R., Sudirjo, F., Rofiq, N., &
Santika, A. (2022). Islamic

Marketing  (1st ed.). Global
Eksekutif Teknologi.

Fikri, M. K., & Najib, A. A. (2021).
Pengaruh Kepercayaan,
Transparansi dan  Akuntabilitas
terhadap Minat dan Keputusan
Muzakki Menyalurkan Zakat, di
(LAZISNU) Kabupaten
Banyuwangi.  JPSDa:  Jurnal
Perbankan Syariah Darussalam,
1(2), 106-121.
https://ejournal.iaida.ac.id/index.ph
p/JPSDa/article/view/890

Fitriyani, L., & Irkhami, N. (2022).
Pengaruh  Pengetahuan  Zakat,
Pendapatan, Kepercayaan, Kualitas
Pelayanan Terhadap Minat
Aparatur  Sipil Negara (ASN)
Membayar Zakat Profesi Melalui
BAZNAS Kabupaten Demak. JES:
Jurnal Ekonomi Syariah, 7(1).
https://jurnal.unsil.ac.id/index.php/j
es/article/view/3073

Ghoni, A., Nurhayati, N., & Paturohman,
P. (2022). Knowledge dan
Religiusitas  Sebagai  Impactor
Minat Membayar Zakat Profesi
bagi Aparatur Sipil Negeri. Jurnal
Impresi  Indonesia, 1(1), 1-6.
https://doi.org/10.58344/jii.v1il.1

Glock, C. Y., & Stark, R. (1965). Religion
and Society in Tension. Rand
McNally.

Haki, U. (2020). Pengaruh Pengetahuan
Zakat dan Citra Lembaga Terhadap
Minat Muzakki dalam Membayar
Zakat Fitrah. Syi‘ar Igtishadi:
Journal of Islamic Economics,
Finance and Banking, 4(1), 81-97.
https://doi.org/10.35448/jiec.v4il.8
182

Hamzah, Z., & Kurniawan, 1. (2020).
Pengaruh Pengetahuan Zakat Dan
Kepercayaan  Kepada  Baznas
Kabupaten  Kuantan  Singingi
Terhadap Minat Muzakki
Membayar Zakat. Jurnal Tabarru’:
Islamic Banking and Finance, 3(1),
30-40.
https://doi.org/10.25299/jtb.2020.v



90

International Journal of Zakat Vol. 8(1) 2023 page 77-94

0l3(1).5114

Harmaini, H., Basri, Y. Z., & Arafah, W.

(2022). Determinant of Interest in
Paying Zakat with Age as a
Moderating Variable (Study on

Minang Society). APTISI
Transactions on  Management
(ATM), 7(2), 92-104.

https://doi.org/10.33050/atm.v7i2.1
821

Hasrina, C. D., Yusri, Y., & Agusti, D. R.

(2019). Pengaruh Akuntabilitas dan
Transparansi  Lembaga  Zakat
Terhadap Tingkat Kepercayaan
Muzakki Dalam Membayar Zakat
Di Baitul Mal Kota Banda Aceh.
Jurnal Humaniora : Jurnal Ilmu
Sosial, Ekonomi Dan Hukum, 2(1),
1-9.
https://doi.org/10.30601/humaniora
V2il1.48

Hendarsyah, D. (2013). Pemanfaatan Zakat

Online Baznas Bagi Muzaki.
IQTISHADUNA: Jurnal Illmiah
Ekonomi Kita, 2(2), 485-512.

https://doi.org/10.46367/igtishadun
a.v2i2.32

Hildawati, H., Antong, A., & Ramadhan,

A. (2021). Pengaruh Pemahaman,
Trust, Dan Transparansi Lembaga
Zakat Terhadap Minat Masyarakat
Membayar Zakat Pada BAZNAS
Kabupaten Luwu. Jurnal Akuntansi
Dan Pajak, 21(2), 367-378.
https://doi.org/10.29040/jap.v21i02.
1340

Hussain, Z., Sultan, R., Asadullah, A.,

Ishak,

Arif, M., & Ali, A. (2022). The
Impact of Zakat Literacy, Trust,
and the Accessibility of Digital
Payments on Generation Z and Y’s
Intention to Pay Zakat to Central
Zakat Fund, the State Bank of
Pakistan. International Journal of
Zakat (IJAZ), 7(2), 105-114.
https://ijazbaznas.com/index.php/jo
urnal/article/view/434

K. (2012). Zakat Dalam Sistem
Ekonomi Islam Sebuah Alternatif
Dalam Peningkatan Kesejahteraan.

IQTISHADUNA: Jurnal llmiah
Ekonomi Kita, 1(1), 166-181.
http://ejournal.stiesyariahbengkalis.
ac.id/index.php/igtishaduna/article/
view/10

Jayanto, P. Y., & Munawaroh, S. (2019).

Kabib,

Kasri,

The Influences of Reputation,
Financial Statement Transparency,
Accountability, Religiosity, and
Trust on Interest in Paying Zakat of
Profession.  Jurnal Dinamika
Akuntansi, 11(1), 59-69.
https://journal.unnes.ac.id/nju/index
.php/jda/article/view/18729

N., Al Umar, A. U. A,, Fitriani, A.,
Lorenza, L., & Mustofa, M. T. L.
(2021). Pengaruh Akuntabilitas dan
Transparansi ~ Terhadap  Minat
Muzakki Membayar Zakat di
BAZNAS Sragen. Jurnal IImiah
Ekonomi Islam, 7(1), 341.
https://doi.org/10.29040/jiei.v7il.2
156

R. A, & Yuniar, A. M. (2021).
Determinants of digital Zakat
payments: lessons from Indonesian

experience. Journal of Islamic
Accounting and Business Research,
12(3), 362-379.

https://doi.org/10.1108/JIABR-08-
2020-0258

Katman, M. N., Rahmawati, R., Nur, M.,

Yunus, A. R., & Hikmah, N.
(2022). Factors affecting Muzakki’s
interest in paying agricultural Zakat
in Sidenreng Rappang Regency.
Technium Social Sciences Journal,
28(1), 425-438.
https://doi.org/10.47577/tss).v28i1.
5920

Lestari, A. P., Suwito, S., & Syahdan, R.

Lucas,

(2022). Factors Affecting
Muzakki’s Interest in Paying Zakat
at Baznas City of Ternate.
Economics, Business, Accounting
& Society Review, 1(1), 44-48.
https://doi.org/10.55980/ebasr.v1il.
4

D. B., & Britt, S. H. (2011).
Advertising Psychology  And



Zakaria Batubara, Faruqg Baihaki Muhammad, Decky Hendarsyah, Ali Ambar, Akhmad Affandi Mahfudz

Research. Literary Licensing, LLC.
Mahyarni, M. (2013). Theory of Reasoned
Action dan Theory of Planned
Behavior (Sebuah Kajian Historis
tentang Perilaku). Jurnal EL-
RIYASAH, 4(1), 13.
https://doi.org/10.24014/jel.v4il1.17
Martin, J., & Stack, S. (1983). The Effect
of Religiosity on Alienation: A

Multivariate Analysis of
Normlessness. Sociological Focus,
16(1), 65-76.

https://doi.org/10.1080/00380237.1
983.10570437

Mehilda, S., Meliyana, M., & Hendarsyah,
D. (2021). Urgensi Kualitas
Pelayanan Distribusi Zakat
Produktif ~ Terhadap  Kepuasan
Mustahig. El-Jizya : Jurnal
Ekonomi Islam, 9(2), 114-126.
https://doi.org/10.24090/ej.v9i2.527
3

Mirawati, N. (2019). Analisis Faktor-
Faktor Yang Mempengaruhi Minat
Muzakki Untuk BerZakat Di
BAZNAS Kota Bogor. Dinamika
Penelitian:  Media Komunikasi
Penelitian  Sosial Keagamaan,
19(1), 125-144,
https://doi.org/10.21274/dinamika.2
019.19.1.125-144

Muawanah, R.  (2019).  Pengaruh
Kepercayaan Dan Citra Lembaga
Terhadap Minat Donatur
Membayar ZIS (Zakat, Infag Dan
Shadagah) Di Lembaga Amil Zakat
Ummul Quro (Laz-Uq) Jombang.
BIMA: Journal of Business and
Innovation  Management, 1(2),
111-127.
https://ejournal.feunhasy.ac.id/bima
[article/view/25

Mubarok, W. 1., & Safitri, R. (2022).
Analisis Faktor Yang
Mempengaruhi  Minat  Muzaki
Membayar Zakat. Jurnal Tabarru
Islamic Banking and Finance, 5(2),
474-479.
https://doi.org/10.25299/jtb.2022.v
015(2).9951

Muhaimin, M. (2021). Pengaruh Love Of

Money dan Religiusitas terhadap
Fraud Accounting Anggaran Dana
Desa pada Kecamatan Sinjai
Tengah. YUME: Journal of
Management,  4(2), 121-133.
https://journal.stieamkop.ac.id/inde
X.php/yume/article/view/840

Mukhibad, H., Fachrurrozie, F., &

Nurkhin, A. (2019). Determinants
Of The Intention Of Muzakki To
Pay Professional Zakat. Share:
Jurnal Ekonomi Dan Keuangan
Islam, 8(1), 45-67.
https://doi.org/10.22373/share.v8il.
4573

Mulyana, A., Mintarti, S., & Wahyuni, S.

(2018). Pengaruh Pemahaman Dan
Religiusitas Serta Kepercayaan
Terhadap Minat Membayar Zakat
Profesi Oleh Muzakki. Jurnal limu
Ekonomi  Mulawarman (JIEM),
3(4), 1-10.
https://journal.feb.unmul.ac.id/inde
x.php/JIEM/article/view/3824

Muroqgobatullah, S., & Zamzami, R. M.

(2022). The Influence Of Income,
Accountability, And Transparency
On The Cileungsi Community’s
Interest In Paying Zakat Through
Kitabisa.com. Cashflow: Current
Advanced Research On Sharia
Finance And Economic Worldwide,
1(4), 29-46.
http://ojs.transpublika.com/index.p
hp/CASHFLOW/article/view/245

Mushaf.  (2022).  Al-Quran  Online.

Mushaf.Id.
https://www.mushaf.id/surat/at-
taubah/

Nugroho, A. S., & Nurkhin, A. (2019).

Pengaruh Religiusitas, Pendapatan,
Pengetahuan Zakat Terhadap Minat
Membayar Zakat Profesi Melalui
Baznas Dengan Faktor Usia sebagai
Variabel  Moderasi.  Economic
Education Analysis Journal, 8(3),
955-966.
https://journal.unnes.ac.id/sju/index
.php/eeaj/article/view/35723



92

International Journal of Zakat Vol. 8(1) 2023 page 77-94

Nur’aini, H., & Ridla, M. R. (2015).

Pengaruh Kualitas Pelayanan, Citra
Lembaga Dan Religiusitas
Terhadap Minat Muzakki Untuk
Menyalurkan Zakat Profesi. Jurnal
Manajemen Dakwah, 1(2), 207-
228. https://ejournal.uin-
suka.ac.id/dakwah/JMD/article/vie
w/648

Nur, M. M., & Zulfahmi, Z. (2018).

Pengaruh Pengetahuan,
Pendapatan, Dan Kepercayaan,
Terhadap Minat Muzakki Dalam
Membayar Zakat Di Baitul Mal
Kota Lhokseumawve. Jurnal
Ekonomi Regional Unimal, 1(3),
89-99.
https://doi.org/10.29103/jeru.v1i3.5
92

Pahala, Y., Widodo, S., Kadarwati, K.,

Azhari, M., Muliyati, M., Lestari,
N. I, Madjid, S. A., Sidjabat, S.,
Limakrisna, N., & Endri, E. (2021).
The effects of service operation
engineering and green marketing on

consumer buying interest.
Uncertain Supply Chain
Management,  9(3), 603-608.

https://doi.org/10.5267/j.uscm.2021
5.011

Pakpahan, D. R., Fadli, A., Martin, M.,

Andiriani, M., & Chaniago, S.
(2021). Efforts To Increase Interest
In Paying Zakat With Knowledge
And Self-Awareness. International
Journal of Science, Technology &
Management, 2(6), 1956-1960.
https://doi.org/10.46729/ijstm.v2i6.
396

Pangiuk, A., Kurniawan, B., & Ulpa, M.

(2017). Pengaruh Citra LAZ
OPSEZI Kota Jambi terhadap
Minat Muzakki untuk Menyalurkan
Zakat. INNOVATIO: Journal for
Religious Innovation Studies, 17(1),
15-27.

https://doi.org/10.30631/innovatio.
v17i1.12

Prastyo, H., Yunianto, T., & Renwarin, R.

(2021). Level of Trust, Knowledge

Pristi,

and Religiosity Against Muzakki’s
Interest in Issuing Zakat at
BAZNAS Salatiga City.
International Journal of Science
and Society, 3(3), 316-326.
https://doi.org/10.54783/ijsoc.v3i3.
374

E. D.,, & Setiawan, F. (2019).
Analisis Faktor Pendapatan Dan
Religiusitas Dalam Mempengaruhi
Minat Muzakki Dalam Membayar
Zakat Profesi. Jurnal Analisis
Bisnis Ekonomi, 17(1), 32-43.
https://doi.org/10.31603/bisnisekon
omi.v17i1.2740

Puskaz BAZNAS. (2021). Outlook Zakat

Indonesia  2022. Pusat Kajian
Strategis — Badan Amil Zakat
Nasional  (Puskas BAZNAS).

https://www.puskasbaznas.com/pub
lications/books/1610-outlook-
Zakat-indonesia-2022

Puskaz BAZNAS. (2022). Indeks Literasi

Zakat 2022 - Tingkat Nasional.
Pusat Kajian Strategis — Badan
Amil Zakat Nasional (Puskas
BAZNAS).
https://puskasbaznas.com/publicati
ons/books/1720-indeks-literasi-
Zakat-2022-tingkat-nasional

Putra, W. M., & Lestari, E. D. (2022). The

Influence of Knowledge, Income
Level, Transparency, and Trust in
Muzakki’s Interest to Pay Zakat
through The Zakat Organization
outside Java and Java Island. In 1.
Yuliadi, D. Dewanti, R. Yaya, & D.
B. Wiranatakusuma (Eds.),
Proceedings of the International
Conference on Sustainable
Innovation Track Accounting and
Management Sciences (ICOSIAMS
2021). Atlantis Press International
B.V.
https://doi.org/10.2991/aebmr.k.211
225.017

Putri, R. A., Bahri, E. S., & Romansyah,

D. (2022). Interests of Muzaki to
Pay Zakat: The Role of
Accountability, Transparency,



Zakaria Batubara, Faruqg Baihaki Muhammad, Decky Hendarsyah, Ali Ambar, Akhmad Affandi Mahfudz

Service Quality, and Financial
Technology. IQTISHADIA, 15(1),
63-88.
https://doi.org/10.21043/igtishadia.
v15i1.10713

Rehman, A. U., Aslam, E., & Igbal, A.
(2021). Factors influencing the
intention to give zakat on
employment income:  evidence
from the Kingdom of Saudi Arabia.
Islamic Economic Studies, 29(1),
33-49. https://doi.org/10.1108/IES-
05-2020-0017

Rosalinda, M., Abdullah, A., & Fadli, F.
(2021). Pengaruh  Pengetahuan
Zakat, Pendapatan Dan
Kepercayaan Muzakki Terhadap
Minat Pelaku UMKM  Untuk
Membayar  Zakat Niaga Di
Organisasi Pengelola Zakat Kota
Bengkulu. Jurnal Akuntansi, 11(1),
67-80.
https://doi.org/10.33369/j.akuntansi
11.1.67-80

Saad, R. A. J., Farouk, A. U., & Kadir, D.
A. (2020). Business  Zakat
compliance behavioral intention in
a developing country. Journal of
Islamic Accounting and Business
Research, 11(2), 511-530.
https://doi.org/10.1108/JIABR-03-
2018-0036

Sadallah, M., Abdul-Jabbar, H., & Aziz, S.
A. (2022). Promoting Zakat
compliance among business owners
in Algeria: the mediation effect of
compliance intention. Journal of

Islamic Marketing.
https://doi.org/10.1108/JIMA-11-
2021-0366

Salman, K. R. (2022). The Effect of
Transparency, Accountability, and
Subjective Norms on Loyalty and
Decisions of Muzakki. Journal of
Economics, Business, &
Accountancy Ventura, 25(1), 93—
106.
https://doi.org/10.14414/jebav.v25i
1.3010

Santoso, S., Zulfa, K., Cahyono, Y.,

Ayutika, R. D. N., Wijayanti, I., &
Dewi, D. S. K. (2023). The Effect
of Income Level, Knowledge of
Zakat, and Level of Trust in Amil
Zakat on Muzakki’s Obedience in
Paying Zakat at Baznas Ponorogo
Regency, Indonesia. Res Militaris:
Social Science Journal, 13(1), 460—
466. https://resmilitaris.net/menu-
script/index.php/resmilitaris/article/
view/1205

Saputra, H. (2020). Zakat Sebagai Sarana
Bantuan Bagi Masyarakat
Berdampak Covid-19. Al-Ijtima’i:
International Journal of
Government and Social Science,
5(2), 161-175.
https://doi.org/10.22373/jai.v5i2.54
9

Schnackenberg, A. K., & Tomlinson, E. C.

(2016). Organizational
Transparency. Journal of
Management, 42(7), 1784-1810.
https://doi.org/10.1177/0149206314
525202

Sedjati, D. P., Basri, Y. Z., & Hasanah, U.
(2018).  Analysis of  Factors

Affecting the Payment of Zakat in
Special Capital Region (DKI) of
Jakarta. International Journal of
Islamic Business & Management,
2(2), 24-34.
https://doi.org/10.46281/ijibm.v2il.
50

Setiawan, F. (2019). Pengaruh Religiusitas
Dan Reputasi Terhadap Minat
Muzakki Dalam Membayar Zakat
Profesi (Studi Kasus Di Kabupaten

Ponorogo). Jurnal limu
Manajemen, 8(1), 13-21.
https://doi.org/10.32502/jimn.v8il.
1553

Sofiyani, 1., & Kiristiyono, A. (2021).

Analisis Pengaruh Citra Lembaga,
Kualitas Layanan dan Religiusitas
terhadap Keputusan Muzaki
Membaya Zakat dengan Minat
sebagai Variabel Moderating. Jesya
(Jurnal Ekonomi & Ekonomi
Syariah), 4(1), 74-81.

93



94 International Journal of Zakat Vol. 8(1) 2023 page 77-94

https://doi.org/10.36778/jesya.v4il.

284
Suhartini, A., Robiati, R., Hendri, Z., &
Hendarsyah, D. (2021).

Pengelolaan Alokasi Dana Desa:
Kompetensi Aparatur Desa,
Religiusitas dan  Pengawasan
Masyarakat. EQUITY, 24(2), 175-
192.

https://doi.org/10.34209/equ.v24i2.
3699

Suryadi, B., & Hayat, B. (2020).
Religiusitas.  Bibliosmia  Karya
Indonesia.

Suyadi, N., Museliza, V., Rimet, R., &
Nurani, R. (2022). Pengaruh
Pengetahuan Zakat Dan
Kepercayaan Kepada BAZNAS
Kabupaten Kampar Terhadap Minat
MuzakKi Membayar Zakat.
Management Studies and
Entrepreneurship Journal (MSEJ),
3(3), 1672-1683.
https://journal.yrpipku.com/index.p
hp/msej/article/view/855

Tho’in, M., & Marimin, A. (2019).
Pengaruh  Tingkat Pendapatan,
Tingkat Pendidikan, dan Tingkat
Religiusitas ~ Terhadap  Minat
Muzakki Membayar Zakat. Jurnal
IImiah Ekonomi Islam, 5(3), 225.
https://doi.org/10.29040/jiei.v5i3.6
78

Widiyanto, W., Zaenudin, Z., Santoso, B.,
& Sumiati, S. (2019). A study of
Indonesian community’s behaviour
in paying Zakat. Journal of Islamic
Marketing, 11(4), 961-976.
https://doi.org/10.1108/JIMA-10-
2018-0208

Woodruff, A. D. (1949). The Concept-
Value Theory of Human Behavior.
The Journal of General
Psychology, 40(2), 141-154.
https://doi.org/10.1080/00221309.1
949.9918248

Yamane, T. (1968). Mathematics for
Economists an Elementary Survey
(2nd ed.). Prentice-Hall.

Yazid, A. A. (2017). Faktor-Faktor Yang

Mempengaruhi  Minat  MuzakkKi
Dalam Menunaikan Zakat Di Nurul
Hayat Cabang Jember. Economic:
Journal of Economic and Islamic
Law, 8(2), 173-198.
http://ejournal.kopertais4.or.id/tapal
kuda/index.php/economic/article/vi
ew/2991

Yusfiarto, R., Setiawan, A., & Nugraha, S.
S. (2020). Literacy and Intention to
Pay Zakat: A Theory Planned
Behavior View Evidence from
Indonesian Muzakki. International
Journal of Zakat (IJAZ), 5(1), 15—
217.
https://ijazbaznas.com/index.php/jo
urnal/article/view/221

Zakaria Batubara

Sekolah Tinggi Ilmu Ekonomi (STIE)
Syariah Bengkalis

Faruq Baihaki Muhammad

Sekolah Tinggi llmu Ekonomi (STIE)
Syariah Bengkalis

Decky Hendarsyah

Sekolah Tinggi Ilmu Ekonomi (STIE)
Syariah Bengkalis

deckydb@gmail.com
Ali Ambar

Sekolah Tinggi llmu Ekonomi (STIE)
Syariah Bengkalis

Akhmad Affandi Mahfudz
Universitas Darussalam Gontor



